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Subject Chapter(s)
1 e CUSTOMERVALUE Chapters 1, 2, 3, 4
2 CONSUMER AND BUSINESS BUYER Chapter 6
BEHAVIOR
3 MANAGING MARKETING INFORMATION Chapter 5
4 MARKET SEGMENTATION AND Chapter 7
TARGETING
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. PRODUCT STRATEGY, NEW-PRODUCT Chaoters 8. 9
DEVELOPMENT AND BRAND MANAGEMENT pters 8,
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